[image: image1.jpg]RAD ATION




The Organic Trade Association’s
FY09 Appropriations Recommendations

February 26, 2008

	Organic Standards/Support for the National Organic Program (NOP)
	FY07

Final
	FY08
	President’s 

FY09 Budget
	OTA’s FY08

Recommendations

	
	$2.126M
	$3.13M
	$4M
	$6M

	
	Organic Standards is the line item for administration of the National Organic Program (NOP).  These monies would strengthen certifier accreditation and training ($2.5M), enhance standards development ($750,000); fund auditing and investigations, which includes enforcement of the NOP regulations ($2.5M); and $250,000 for the costs of operating the National Organic Standards Board.  OTA strongly supports these enhancements of the NOP program budget.  [Please note that $1.2 million of the above number is a pass through to the Federal/State Marketing Improvement Program (FSMIP).]


	Organic Transitions Research (CSREES-ORG)
	FY07

Final
	FY08
	President’s 

FY09 Budget
	OTA’s FY09

Recommendations

	
	1,900,000
	n/a
	0.0
	$5,000,000

	
	The Cooperative State Research, Education, and Extension Service (CSREES) administers research programs, funding organic research to improve the competitiveness of organic producers and to help processors who have already adopted organic standards to grow and market high quality organic agricultural products.  This $5 million was the amount in the FY 2007 House Appropriations Bill, but Congress adopted HJ Res 20 in February of 2007, which funded almost all programs at the same level as they were in FY 2006.  Please note that OTA is seeking additional and different funds to assist farmers in the conversion to organic production in the current Farm Bill.  We are also concerned that funding for ARS organic research in several states is threatened.


	Organic data collection from the Economic Research Service (ERS)
	FY07 

Final
	FY08
	President’s 

FY09 Budget
	OTA’s FY09

Recommendations

	
	500,000
	500,000
	0
	$500,000

	
	In 2004, 2005 and 2006, Congress provided $500,000 to USDA’s Economic Research Service for a series of surveys of organic producers, handlers, and retailers. Data provided from these surveys will give both organic and non-organic producers information needed for business decisions.


	Organic price reporting from the Agricultural Marketing Service (AMS)
	FY07

Final
	FY08
	President’s 

FY09 Budget
	OTA’s FY09

Recommendations

	
	0.0
	0.0
	0.0
	$750,000

	
	OTA recommends language recognizing and supporting the continuation of the funds transfer from RMA to AMS (as established through their MOU) to collect organic price information. Price and sales information for organically produced commodities gives organic farmers a better understanding of the market in which they do business.


	Unfunded 2002 Farm Bill Mandate
	FY07 

Final
	FY08
	President’s 

FY09 Budget
	OTA’s FY09

Recommendations

	
	0.0
	0.0
	0.0
	$500,000

	
	OTA recommends the following unfunded mandate from the 2002 Farm Bill be funded: 

SEC. 7407. ORGANIC PRODUCTION AND MARKET DATA INITIATIVES. The Secretary shall ensure that segregated data on the production and marketing of organic agricultural products is included in the ongoing baseline of data collection regarding agricultural production and marketing.  Please note that OTA has asked for funds for data collection in the Farm Bill and feels that it could be partially funded in the interim through this provision.


Organic retail sales have grown between 20 and 24 percent per year since 1990. Retail food and beverage sales reached $17.5 billion in 2006. Funding organic programs helps U.S. farmers take part in this fast-growing industry.  

OTA also supports a number of other USDA programs that are not targeted solely for organic production, but serve existing organic farmers as well as farmers considering and making the transition to organic methods. These programs include Sustainable Agriculture Research and Education (SARE), SARE Professional Development Program (SARE-PDP), Value Added Producer Grants, Conservation Security Program (CSP), and Appropriate Technology Transfer for Rural Areas (ATTRA). 

**For further information about OTA’s positions on these issues please call:  OTA’s representative Bob Gray at (703) 751 -8022

You can also reach the offices of OTA at (413) 774-7511. 
____________________________________________________________________________________

The Organic Trade Association (OTA) is a membership-based business association serving the organic business community in North America.  OTA's mission is to promote and protect the growth of organic trade to benefit the environment, farmers, the public and the economy. Please see www.OTA.com for more information.

