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Moving toward a new Farm Bill

For U.S. agriculture, 2007 is a
crucial year as work intensifies in
Congress to shape the 2007 Farm
Bill. For organic agriculture, 2007,
like 1990, could prove to be a

watershed year.

Farm Bills, which come up for re-
authorization once every five to
seven years, have a vital impact on
what sectors of agriculture and the
U.S. food supply will be supported
by federal efforts in the near term.
The Organic Foods Production Act,
establishing national organic
standards, was part of the 1990
Farm Bill. Now, Congress has the
opportunity to strengthen and
support organic agriculture in the
2007 Farm Bill.

As statistics collected by the U.S.
Department of Agriculture’s (USDAS)
Economic Research Service show,
U.S. organic acreage grew by 1
million in 2005, but, at slightly more
than 4 million acres, still is a small
percentage of overall acreage.
Meanwhile, demand for organic
products continues to grow at
double-digit rates, and companies
admit they would be able to sell even
more products if more organic

ingredients were available.

As a result, OTA has drawn up

comprehensive Farm Bill

recommendations that seek to:

e foster transition to organic
agriculture and trade to meet the
growing demand for organic

products,

e create risk management tools for

organic businesses,

e encourage agricultural and

economic research, and

e adequately fund USDA programs

that serve the organic sector.

For instance, a key deterrent
currently to transition to organic is a
lack of solid production and market
data that informs farmers, processors,
wholesalers and retailers about the
supply of key organic commodities
and gross or regional pricing data for
these commodities. OTA has sought
parity with conventional programs in
data collection from the Congress
and USDA for some time, and small
steps have been taken to remedy the
lack of data. However, USDA still
does not or cannot issue a gross
number of certified organic U.S.
farms or a list of all certified organic
operations including farms, handlers,

processors and sales outlets by

category. Conventional farmers have
access to USDA data with which they

can begin to plan crops with an eye
to marketing their crops at a fair
price. This data is not currently
available to organic farmers or
potential farmers, and Congress

needs to address this gap.

As the first step, OTA suggests:

e providing a range of support
options to provide education and
technical assistance to farmers,
producers and handlers,

e supporting effective transition
and maintaining the organic
certification cost-share program,

* improving access to crop insurance
for organic farmers, and

e requiring data collection for
organic production and

handling. <

Go Organic! for Earth Day™ now in progress

GO ORGANIC!

5%

20

for Earth Day

April 2007

OrganicEarthDay.org

More than 3,500 retailers and 40 manufacturers are
N - participating in the third annual Go Organic! for Earth
Day™ campaign this month.

This national, award-winning campaign includes Earth Day events,

Continued on Page 2
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Go Organic! for Earth Day™ — Continued from Page 1

a major public relations initiative, in-store coupon books and point of sale
material, a Go Organic! web site (www.OrganicEarthDayorg), e-newsletters,

consumer contests, organic product sampling, and more.

The campaign is designed to help consumers take the first steps
toward making organic products part of their daily lives. Coupon
books, available at participating retailers throughout April, can also
be obtained by calling 1-866-1-GO-ORGA. In addition, chef to the

stars Akasha Richmond has created an Earth Day menu featuring a

day’s worth of simple, delicious recipes made with organic
ingredients. Award-winning chef-restaurateur Rick Bayless has also

created an authentic organic Mexican dish for the campaign.

The campaign has also teamed up with Healthnotes, Inc., which
provides Healthnotes Connect, a retail wellness-marketing platform with
more than 2,000 interactive in-store kiosks and retailer web properties.

According to The Natural Marketing Institute, the 2006 Go Organic!
campaign increased organic awareness among consumers by 3 percent
(equaling more than 10 million consumers). SPINS reports that
Platinum sponsors experienced a 43 percent greater rate of growth at

participating conventional retailers vs. non-participating retailers.

Go Organic! for Earth Day™ is a joint project of the Organic Trade
Association, Earth Day Network and MusicMatters. For more

information, go to the Go Organic! for Earth Day™ web site. <

Countdown to All Things Organic™ May 5-8 in Chicago

Excitement is building as the Organic Trade
All Things Association’s seventh annual All Things Organic™
rganicw Conference and Trade Show, to be held May 5-8 at

Presented by . . .
orsanic e acsosion -~ McCormick Place in Chicago, takes shape.

All Things Organic™, presented by OTA in partnership with
Diversified Business Communications, is teaming up once again with
four other shows at McCormick Place in an event billed as “The
Power of Five”: the FMI Show, Spring Fancy Food Show™, United
Fresh Marketplace and Conference, and the U.S. Food Export
Showcase. It will be the final year of The Power of Five collaboration,
although All Things Organic™, the Spring Fancy Food Show™, and
the U.S. Food Export Showcase have announced plans to continue to
hold their events at McCormick Place in Chicago in 2008.

A highlight of All Things Organic™ 2007 will be a keynote address
Sunday morning, May 6, featuring The Honorable Al Gore, 45th
Vice President of the United States. This year’s features will also
include a keynote panel of young organic leaders on Monday
morning, a keynote address by Claire Raines on intergenerational
management Tuesday morning, five Organic 101 conference
sessions, 20 conference topics, special members-only activities, and
a bustling trade show featuring 600 booths and special show floor
attractions.

Saturday, May 5, will be filled with activities for OTA members,
including special member seminars, the new member orientation,
and OTAs Annual Meeting. There will be a Sunday evening
Welcome Party at the Adler Planetarium, and on Monday evening
OTAs Annual Dinner & Organic Leadership Awards Ceremony.
There also will be two tours offered during Saturday: an Organic
Farm to Fork Tour and an Organic Fiber Walking Tour.

In addition to inspiring and informative keynote speakers, All

Things Organic™ offers a wide array of session choices. Conference
topics range from merchandising organic products for retailers and
personifying the organic consumer, to sessions giving an update on

emerging standards and on bringing organic into schools. The five

Organic 101 sessions will focus on the following:

e State of the Organic Industry in North America

¢ U.S. Organic Regulations in Plain English

e Category Management for the Organic Food Retailer
e Communicating the Organic Benefit

¢ Organic Certification for Processors and Handlers.
Special show floor features

This year’s show floor will be bigger than ever, featuring 600 booths. In
addition to a full scope of organic products and services and a Good

Organic Retailing Practices display, there are four other special features:

e THE CORNER STORE — A very successful addition last year, the

Gindr O

ore | to incorporate organic non-food products onto their
Organic Products & More

Corner Store is once again expected to draw much
attention as attendees seek to discover easy solutions
for Every Lifestyle shelves. This display demonstrates an effective and

attractive way to include these products.

* ORGANIC FOR KIDS — The Organic for Kids product showcase
will demonstrate examples of ideas and products that
cater to one of the most rapidly growing segments of

the organic industry.

e THE NEW PRODUCT SHOWCASE — The New Product

Showcase gives a preview of the newest products to hit the organic market.

* ORGANIC SPIRITS PAVILION — The Organic Spirits Pavilion
allows attendees to stroll through this lively group of exhibits and
tantalize their taste buds with some of the best organic wine and beer

on the market.

Visit the All Things Organic™ web site, www.organicexpo.com, for the
most up-to-date information on the show schedule, conference

details, and to register online. ¢
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A World of News

Organic news

> Certified organic acreage in the United States grew by 1 million
acres in 2005, according the U.S. Department of Agriculture’s
(USDA) Economic Research Service (ERS). There were at least
8,445 certified organic farms in 2005, up from 8,035 certified
organic farms in 2003, with slightly more than 4 million acres
under organic management, up from 3 million acres in 2004.

See www.ers.usda.gov/data/organic/.

> U.S. organic poultry and egg markets and domestic supply are
expanding rapidly, with significant price premiums paid for both
organic broilers and eggs, according to an ERS report, “Organic
Poultry and Eggs Capture High Price Premiums and Growing
Share of Specialty Markets.” See http://www.ers.usda.gov
/Publications/LDP/2006/12Dec/LDPM15001/.

> The nation’s first organic research dairy at a land grant
university in January began shipping organic milk. The
operation at the University of New Hampshire has begun
operations with 48 Jersey cows, with the goal of expanding to
80 cows on 200 certified organic acres in Lee, NH. The research
dairy sells the milk through Organic Valley.

> Research during 2006 at The Rodale Institute showed that
cornfields in which soil-building no-till organic methods were
used had higher yields than tilled organic cornfields and tilled
non-organic cornfields. The experiment used an improved
version of The Rodale Institute’s one-pass, no-till roller system
and only a legume cover crop for fertility and weed
management. The Institute’s no-till organic corn plots produced
160 bushes per acre, compared to 143 bushes per acre for tilled
organic plots. Yields on comparable chisel-tilled non-organic
plots were 113 bushels per acre.

> A research team at the University of California at Davis has
found organic kiwi fruit had much higher levels of total

polyphenol content than conventional kiwi fruit, resulting in

higher antioxidant activity than their conventional counterparts.

Study results, published online March 27 in the peer-reviewed
Journal of the Science of Food and Agriculture, also showed that
organic kiwi fruit had higher levels of vitamin C. The kiwis
studied were from nearby vineyards on the same farm in
Marysville, CA.

> The Save Our Seed Project, www.organicseedsourcing.com,
established by the Carolina Farm Stewardship Association is
expanding its offerings. The project provides information to
growers with specific requests on available organic seeds from
its comprehensive seed dealer databases.

> The state of Washington is paying a minimum of five farmers in
the Skokomish watershed in Western Washington to switch to

organic farming practices.

> The Michigan Apple Committee has

> Quebec-based Natural and Organic Food
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received a $50,000 grant to determine Quote Of
whether organic apple growing is Note

icall fitable f i
economically profitable for growers in “By reducing

Michigan. The Clarksville Horticultural

exposure to toxic

Experimental Station, operated by T Tt
ances, orga

Michigan State University, has a five-acre products can help
plot designated to study organic apple us raise healthy
growing, according to a Capital News strong children
Service article published in November. and protect our

most treasured

resources for the

Group and PE.L. Pork Plus have
future.”

purchased the former Garden Province

Meats plant on Prince Edward Island for —Dr. Alan Greene

use in producing organic meats.

> The web site www.LivingWithEd.Net endorses eating organic food

and using organic personal care products, including those made
by OTA member Pangea Organics. “Living With Ed,” on HGTYV, is
billed as an “unscripted docu-soap about the lifestyle of a diehard
activist who puts his money and his time where his mouth is
24/7.” Actor Ed Begley Jr. and his wife, Rachelle Carson, host the

show.

> Del Monte Foods has launched a range of organic vegetable and

meat products, including corn, green beans, peas, beef and

chicken broth, sold nationwide.

> Kraft Foods in late January announced it would launch organic

nut varieties, including an organic nut selection and organic

cashews, under its Planters brand name.

> Schnuck Markets, Inc., is launching a new line of 120 privately

labeled organic and all-natural products, including cereals, fruit
preserves, canned vegetables, rice, milk, pastas, peanut butter,

soymilk, coffee, and teas, under the chain’s Full Circle label.

> Safeway, Inc., which introduced the “O Organic” line of products

a year ago for adults, is expanding the line to baby food and foods
for children ages 6 to 12, and introducing a product line called

Eating Right for teens and adults.

> QOrganic items are growing in popularity at table-service

restaurants, according to the National Restaurant Association’s
2007 Restaurant Industry Forecast. Among those restaurants
currently serving organic items, 52 percent of fine dining, 42
percent of casual dining and 27 percent of family dining
restaurant operations expect higher sales in 2007. Locally

produced food is also growing in popularity.

> Chef Michael Altenberg, owner of Crust, a new restaurant in

Wicker Park, IL, is pursuing organic certification from the

Midwest Organic Service Association in Wisconsin for the eatery,

Continued on Page 4
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World of News — Continued from Page 3

according to a report in the Chicago Sun Times.

> Chef Michel Nischan and Paul Newman have teamed up to
establish the Dressing Room—A Homegrown Restaurant on the
grounds of the Westport Country Playhouse in Westport, CT. The

restaurant features organic food.

> QOrganic To Go, a fast-casual café certified as an organic retailer,
surpassed $10 million in sales during 2000, finishing the year with
11 retail stores and 10 wholesale locations at office buildings,
universities, hospitals and airports in Southern California and
Western Washington state. In January, it was available in 13 new
locations, including Cal State Northridge, the Jet Propulsion Labs
in Pasadena, CA, seven new locations on the Microsoft campus in
Redmond, WA, two new locations'at UCLA, and two new Organic
To Go stores in Seattle, WA, and Century City, CA.

> Two schools in the Bolinas-Stinson Union School District in
California are the first West Marin schools to sign up for the

Marin Organic School Lunch Program.

> Swedish Covenant Hospital in Chicago, IL, is.incorporating

organic foods in the meals offered to patients.

Consumer trends

> Results from a national survey released by the Food Marketing
Institute and Prevention magazine showed 44 percent of
respondents purchased organic fruits and vegetables in a six-
month period, versus 38 percent a year earlier. In addition, 30
percent purchased organic milk or other dairy products (up from
23 percent), 29 percent purchased organic cereals, breads or pasta
(up from 25 percent), 24 percent purchased organic meats or
poultry (versus 17 percent) and organic packed goods (up from 21
percent), 21 percent purchased organic eggs (up from 18 percent),
and 16 percent purchased organic soups and sauces (up from 12
percent). The chief motivation cited for buying organic foods was
perceived nutritional value, followed by long-term health effects.
Just over half of respondents listed the environmental impact of
growing or producing these foods. The Shopping for Health 2006:
Making Healthy Eating Easier telephone survey conducted in July
2006 included more than 1,000 adults.

> Among the top trends in 2006 noted by The Natural Marketing
Institute (NMI) were the balance of price and benefits of organic
versus natural products and the development of organic personal
care as a hot market segment.

> A Dec. 28, 2000, article by Marilynn Marter in the Philadelphia
Inquirer listed organic foods among the top food trends and
buzzwords for 2007.

Environmental News

> A study published in the September 2006 issue of Molecular

Endocrinology (Vol. 20, No. 9) linked organotins, a class of
environmental contaminants, with excess weight gain and fat cell
aberrations. Organotins are ingredients in many household
products, including pesticides, and are persistent compounds
found in low concentrations in most humans and animals. In the
study with mice and frogs in vitro and in vivo, U.S. and Japanese
scientists examined organotins for their endocrine-disrupting

effects, implicated in contributing to weight gain and obesity.

In December, six environmental groups filed a lawsuit in the U.S.
Court of Appeals for the Ninth Circuit asking the court to
overturn a rule adopted by the U.S. Environmental Protection
Agency in late November that would allow aerial spraying and
other direct applications of pesticides to creeks, rivers and
wetlands without agency oversight via the Clean Water Act

NPDES permit process.

> In a review study published in the Dec. 16, 2006, print issue of

The Lancet, researchers from the Harvard School of Public Health
and the Mount Sinai School of Medicine examined publicly
available data on chemical toxicity in order to identify industrial
chemicals most likely to damage the developing brain. Finding
that 202 industrial chemicals have the capacity to damage the
human brain, researchers concluded that the toxic effects of
industrial chemicals on children generally have been overlooked.
To protect children against industrial chemicals that can injure
the developing brain, researchers urged a precautionary approach
for chemical testing and control, and noted that U.S.

requirements for toxicity testing of chemicals are minimal.

> Research at the NOAA National Centers for Coastal Ocean

Science has shown negative effects of the commonly used
herbicide atrazine on phytoplankton, free-floating algae that form
the base of the food chain for aquatic animals. Results, published
in January 2007 in the journal Pesticide—Biochemistry and
Physiology, showed protein levels in phytoplankton decreased as a

result of exposure to atrazine.

> An economic study by researchers at Johns Hopkins University

shows that the use of growth-promoting antibiotics in chicken
feed (a practice not allowed in organic agriculture) increases,
rather than decreases, the cost of poultry production. Using data
from the chicken processor Perdue, researchers found antibiotics
slightly accelerated chicken growth but that benefit was offset by
the cost of purchasing the antibiotics. The study, “Growth
Promoting Antibiotics in Food Animal Production: An Economic
Analysis,” appeared in the January-February 2007 issue of Public
Health Reports (www.publichealthreports.org). g

To view this issue electronically, go to http:www.ota.com/news/whatsnews.html





<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


