FRONT PIECE

I'm pleased to be on board

s your new Executive Director, I have had a whirlwind
first few months, fortunately with Katherine
DiMatteo by my side to offer information and
contacts whenever I have asked. It would be hard to
imagine a more harmonious transition.

I continue to be very excited about leading OTA. As 1
said at OTAs Annual Meeting, members are the heart of this
organization. I look forward to working with as many of you as possible. I
have found a staff eager to serve each member and the general interests of
organic in every configuration—big or small, food or fiber and more.

Already the media has caught on to the fact that organic is not a niche
market anymore. This brings new challenges, and we face a continuing
debate about maintaining the spirit and idealism that helped shape the
organic community even as others “late to the party” begin to grow and sell
organic products.

At our exceptionally successful All Things Organic™ conference and
trade show, plenary speaker Gary Hirshberg pointed out that while pioneers
often resent the “settlers” who come next, it is important to remember that
such “settlers” are a measure of the pioneers’ success. It was a great
articulation of where some now find themselves—excited about increased
availability of organic products, yet fearful of the future and worried about
change—looking back nostalgically to the niche market days.

It is thus important to maintain confidence in organic as a certified
USDA label with a strong set of criteria for production that contributes to
both environmental and consumer well being.

First, research efforts and measures to encourage transition to organic
practices are needed to increase the supply of organic product in the United
States and Canada. OTA can act as a clearinghouse for a number of these
efforts. Second, OTA can help ensure that standards that underlie the
organic label are well understood by consumers and those directly selling
these products. To address this, OTA intends to undertake a label
educational program.

Finally, I am calling for the organic community to take on a Civility
Project. A reporter recently asked whether I was worried about all the
“trashing” of organic going on inside the organic community. I told her I
would be a fool not to be worried. When misinformation and
disinformation are delivered in a constantly uncivil manner, eventually those
who understand little about the real facts about organic may believe the bad
information.

A Civility Project cannot prevent disagreement on policy from emerging
inside our community, but it can call on all members and OTA staffers to
conduct themselves in an appropriate manner, and to try to understand one
another’s opinions, use accurate non-biased facts, and communicate not only
our differences but our strong unity in wanting to deliver organic products
to consumers and heal the land through organic practices. To do less will be
destructive.

I look forward to working with each of you to advance the mission of the
Organic Trade Association.
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Caren Wilcox
OTA’s Executive Director

BOARD OF DIRECTORS

Jesse Singerman

Prairie Ventures

President

Julia Sabin

Smucker Quality Beverages

Vice President-U.S.A.

Hélene Bouvier

Minnewashta Valley Organics Canada, Inc.
Vice President—Canada

Luis Acufa

CF Fresh

Secretary

Chuck Marcy

March & Partners

"Treasurer

Lynn Clarkson

Clarkson Grain Company, Inc.
Dave DeCou

Organic Materials Review Institute
Dag Falck

Nature’s Path

Todd Linsky
Cal/Organic-Grimmway Farms
Phil Margolis

Neshaminy Valley Natural Foods Distributor
Theresa Marquez

Organic Valley/CROPP Cooperative
Matthew McLean

Uncle Matt’s Organics, Inc.

Mar;y Mesh

Florida Organic Growers/Quality
Certification Services

Maria Morgan

Small Planet Foods, Inc.

Mary Mulry

H.E. Butt Grocery Company

CONTRIBUTORS

Beth Fraser, Sam Fromartz, David Gagnon, Bob
Gray, Cheryl Holmes, Tom Hutcheson, Tiffany
Landry, Linda Lutz, Sally Pick, Marissa Potter,
Ally Radcliff, Laura Stravino, Stephanie Wells,
Caren Wilcox, Lori Wyman, and Tessa Young
Communications Director: Holly Givens
Senior Writer/Editor: Barbara Haumann
New Products: Lori Wyman

All Things Organic photo coverage: Sam
Levitan Photography, Chicago, IL

Design & Production: Lynne Rudié
Copyright®2006 Organic Trade Association.

The Organic Report is published by the Organic
"Trade Association as a service to its members
and the organic community. Re-publication of
short excerpts is permitted without fee.
Contact Organic Trade Association staff to
arrange for use of longer material.

The material contained in this newsletter is
for the information of OTA members.
Although the information is believed to be
correct, OTA disclaims all responsibility for
any damage or reliance on the information
contained in this publication.

ORGANIC TRADE ASSOCIATION
P.O. Box 547, Greenfield, MA 01302, USA
60 Wells St., Greenfield, MA 01301, USA

web: www.ota.com
www.theorganicreport.org
e-mail: info@ota.com
phone: 413-774-7511 o fax: 413-774-6432

{3 50% Post-consumer Waste, 100% Recycled,
Processed Chlorine Free

THE ORGANIC REPORT e JULY 2006





