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AGRICULTURAL
PROCESSORS

Nevada Soy Products
West Plains Grain Co.

ASSOCIATIONS
Accredited Certifiers

Association, Inc.
Flavor and Extract

Manufacturers Association
Northwest Food 

Processors Association

BROKERS
A & A Organic Marketing, Inc.

� Citrus Industries
Pro/Team Food Brokers 

of New England

CERTIFIERS
Nature’s International
Certification Services

CONSULTANTS
Eat Local Food, LLC

International Epicurean Alliance
MBC, LLC

Venus Research and Development

DISTRIBUTORS
Laurasia Organic

EXPORTERS
Dalian An Tai Hua 

Economic & Technology 

FARM SUPPLIES
� Mesa Verde Resources

Pharm Solutions Inc.
� Pure Barnyard, Inc.

GROWER/FARMERS
Aromas For Living
Coonridge Organic 

Goat Cheese
North Valley Produce

Sunny Valley Organics, Inc.
� Willick Organic Farms

IMPORTERS
Sustainable Seafoods, LLC

INGREDIENT
SUPPLIERS

Ariake U.S.A., Inc.
AUSTRADE, Inc.

Cereal Ingredients, Inc.
Davidson Commodities, Inc.

Organics Now Enterprises Ltd.
Pacific Ag Commodities

MANUFACTURERS
Adams Extract & Spice, LLC

Aloe Laboratories, Inc.
Au Printemps Gourmet

Betts Food Products
� Blue Diamond Growers

Caesar’s Pasta Products

Cottage Hill Farm, Ltd.
E. G. Emil & Sons

Flower Essence Services
Jungle Products, Inc.

Kerry Food & Beverage
kookie karma

North Star Beds
� Organic Beverage

Manufacturing (OBM)/TSFI, Inc.
Organico Pane Company

Peak Organic Brewing Co.
Steel’s Gourmet Foods Ltd.

Sunshine Burger Corp.
� Sweetwater Organic 

Coffee Company
� Tesoros Del Sol

ORGANIC FIBER
� BambooStock, Inc.
� Better for Babies
� Goodwear USA

Kee-Ka, Inc.
Living Planet

T o s c h (The Organic Style
Clothing Home)

PERSONAL CARE
California Fragrance Co., Inc.
Clover Lane Skin Care, LLC

Cosmetics Without 
Synthetics, Inc.

Merry Hempsters, Inc.
The Vincent Group, LLC

PET CARE
Bravo!

� Holistic Blend

RETAILERS
The Beach Cabin

Brookshire Grocery Company
Green Earth Goods

Organic Universe, Inc.
Peaceful Valley Greetings

Simple Solutions 
Health Products

SUPPORT SERVICES
Ag Connections, Inc.

Alberta Agriculture, Food &
Rural Development

DS Marketing Solutions
Lily Films

Oklahoma Food & Agricultural
Products Center

� Member OTA’s Fiber Council
� Member OTA’s Suppliers 

Advisory Council
� Member OTA’s Canadian 

Council
� Member OTA’s Coffee 

Council

NEW MEMBERS

Welcome New OTA Members!
Please add these companies to your business contacts, and welcome them to OTA when you contact them. 

Find out more about these new members and other OTA member companies by going to 
The Organic Pages Online directory, at www.theorganicpages.com.

MAKE THE CONNECTION
GROW THE O! SPOTLIGHT IS ON PROSPECTIVE MEMBERS

Who do you know who would benefit from membership in OTA? There is
absolutely no substitute for your reaching out to your organic business
contacts and personally connecting them with OTA. Have you recently
shared the value of membership in OTA with your customers, clients, or
vendors? Join the effort of fellow members in this year’s Grow the O!
Member Get a Member Campaign: Spotlight on Prospective Members.

SPECIAL OFFER:  OTA is offering the following winter special: If you recruit a new member by 
Feb. 28, you will receive two complimentary tickets to OTA’s Organic Industry Reception in Anaheim in 

March 2006. The new member who joined as a result of your referral will also receive two tickets. In addition, 
as a successful recruiter, you will be entered in a drawing to win a gift certificate to ticketmaster.com. 

The drawing will be held during OTA Member Day May 6 at OTA’s All Things Organic™ in Chicago.
So, make a connection this winter and strengthen the voice of the organic business community.

See the members-only section of OTA website (www.ota.com) and look for “Grow the O!” 
for details contact Linda Lutz (llutz@ota.com; 413-774-7511, Ext. 19).
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